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VEER NARMAD SOUTH GUJARAT UNIVEIRSITY
pROGRAn4 STRuCTURE

BACHELOR OF BUSINESS ADMINISTRATION (Foreign Trade )

nylTH EFFECT FROM 2024.25)

BRA -Foreign Trade  (Semester 1)

Semeste
CourseType

Course Credit
r Name S

I Major Principles of Management 4
I Major Basic Mathematics and Statistics 4

I Minor
Global Business Communication and Public

4Relations
I MDC Economics for Managers 4
I SEC SEC-1 2
I VAC Indian Knowledge System 2
I AECC MIL-1 2

22

BBA -Foreign Trade  (Semester 2)

Semester
Course Course

Credits
Type Name

11 Major Organisation Behaviour 4
11 Major Principles Of Marketing 4
11 Minor Financial Accounting 4
11 MDC Economic & Commercial  Geography 4
11 SEC SEC-2 2
11 VAC Indian Knowledge System 2

11 AECC NIL-2 2
22



VEER NARMAD SOUTH GUJARAT UNIVERSITY
PROGRAh4 STRUCTURE

BACHELOR OF BUSINESS ADMINISTRJITION (FOREIGN TRADE)

OVITH EFFECT FROM 2024-2S)

BRA -Foreign Trade  (Senester 3)

Semester
Course Course

Credits
Type Name

Ill Major Global  Business  Environment 4
Ill Major Marketing Management 4
Ill Major Intemational Trade Theory 4
Ill MDC Business Statistics 4
Ill SEC SEC-3 2
Ill VAC Indian Knowledge System 2
Ill AECC MEL-1 Any one Foreign Language 2

22

BRA -Foreign Trade  (Semester 4)

Semester
Course Course

Credits
Type Name

IV Major Export Import Policy and Authorities 4

IV Major Import Management 4

IV Major Export Procedure and Documentation 4
IV MDC Foreign Trade Information System 4
IV SEC SEC-4 2
IV VAC Indian Knowledge System 2
IV AECC MEL-2 Any one Foreign Language 2

22



VEER NARMAD SOUTH GUJARAT UNIVHRSITY
PROGRAh4 STRUCTURE

BACHELOR OF BUSINESS ADMINISTRATION (FOREIGN TRADE)

nylTH EFFECT FROM 2024.25)

BBA -Foreign Trade  (Semester 5)

Semester
Course Course

Credits
Type Name

V Internship Summer Internship Project 4
V Major Strategic Management in Business 4
V Major Research Methodology 4
V SEC SEC-5 2
V DSE Export Finance 4
V DSE Import Finance 4

22

BRA - Foreign Trade  (Semester 6)

Semester
Course Course Cre
Type Name dits

VI Project Project 8

VI Major Entrepreneurship Deve I opm ent 4
VI SEC SEC-6 2
VI DSE Quality Control TQM  ISO 9000 4
VI DSE Packing & Distribution Channels 4

22



BBA -Foreign Trade  (Semester 7)

Semester
Course Course

CreditsType Name
VII Training Global Country Report / Capstone Project 4
VII Major Academic Writing 4
VII

DSE
Risk Management & Settlement of Claims In

4Foreign Trade
VII DSE Global Business Laws & Taxation 4
VII

DSE
Transportation & Material Handling In Foreign

22Trade

BBA-Foreign Trade  (Senester 8)

Semester
Course Course

Credits
Type Name

VIII Major
Global Market Research and Demand

8Forecasting
VIII

DSE
Advertising and Sales Promotion in Foreign

4Trade
VIII DSE State Trading in India 2
VIII Training Live project preparation and Report 22

Program Passing Rules: As per University rules.

Progran Fees: (PerSemester)(Onetime feesandexanfeesareadditionalasprescribedbytheuniversity)(w.e.f.AcademicYear:2024-25) Semester Tuition Fees : Rs. 25000/-Semester
University Exani Fees : Rs. 900/- [Other one time
/affiliation /exam fees, will be as per the norms of the
University] [The fees for all certificate courses, Skill
Enhancement Courses and Value Addition Courses;
fees will be as per the prescribed limit for per credit as
per the SOP of certificate courses decided by the
university.|



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHLOR OF BUSINESS ADMINISTRATION (BBA)

(FOREIGN TRADE)

Semester - 1

Subject Principles of Management Semester I

Credits 4 Type Major

Learning Outcomes:

LO1 Understand  evolution  of  Management,  .to  study  the  functions  and  principles  of
management and to learn the application of the principles in an organization.

L02 To  achicvc  professional  competence,  managers,  both  present  and  prospcctivc,  arc
required   to   be   fully   equipped   with   principles   of  management   and   how   these
principles can be put into practice in an organization.

L03 Integrate between different types of planning
L04 Apply how to build organizational chart and evaluate process for organizational

control

Course Content

Module Content Wei8htage
Unit 1 Nature and Scope of Management 25%

Definitions      of     Management,      Conceptual      understanding      of
management,      Features/Characteristics,      Roles      of      Managers,
Management:   Science,  Art  or  both,  Universality  of  Management,
Management as  a profession, Code  of conduct  suggested by AIMA,
Management    thoughts:    Empirical    Approach,    Fredrick    Taylor's
Scientific Management,  Henry Fayol's Administrative Management,
Social   System   Approach,   Decision   Theory   Approach,   System's
Approach, Contingency Approach

Unit 2 Planning & Decision Making 25%
Planning:  Concept,  Definitions,  Process,  Characteristics,  Types  of
planning  -  (Corporate,  Functional,  Strategic,  Tactical,  Long  Term,
Short   Term,   Proactive,   Reactive,   Formal   &   Informal),   Premises
(Controllable   -   Uncontrollable,   Internal   -   External,   Tangible   -
Intangible), Significance, Limitations,
Decision   Making:   Concept,   Definitions,   Process,   Individual   vs.
Group Decision Making.

Unit 3 Organizing & Staffing 25%



Concept,      Definitions,      Process      of      Organizing,      Principles,
Organizational Structures (Line, Line & Staff, Matrix, Committee) &
its features, merits and demerits, Departmentation & its various bases,
Centralization    and    Decentralization    (Benefits    and    Limitations),
Formal    vs.    Informal    Organizations,    Delegation    of   Authority:
Meaning,    Definition,    Process,    principles,    Blocks    to    effective
delegation.
Stafring:  Definition,  Features,  Difference  between  Recruitment  and
Selection, Sources of Recruitment

Unit 4 Coordination and Control 25%
Coordination: Meaning, Definition, Types, Need, Techniques.
Direction: Meaning, Definition, Features, Principles.
Control:  Meaning,  Definitions,  Process,  Reasons  for  Resistance  to
control,    Methods:    TQM,    Kaizen,    Six    Sigma,    Benchmarking,
Responsibility Accounting.

Reference Books:

Sr. No, Book Title Author(s) Publisher
1 Principles of Management L.M.Prasad Sultan Chand andSons

2 Management VSP Rao Excel Publications
3 Management -  Concept, Practice Karminder GhumanandK.Aswathapa Tata MCGraw Hill

and Cases;
4 Principles of Business Management Gupta, Sharma andBhalla Kalyani Publications

®



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION

(FOREIGN TRADE)

Semester - I

Subject Basic Mathematics and Statistics Semester I

Credits 4 Type Major

Learning Outcomes: At the end of the course, students shall be able to...

L0l understand the concept of mathematical and statistical techniques.
L02 Understand the mathematical techniques used in foreign trade.
L03 Understand various  statistical tools  needed  for analyzing and  interpreting business

facts and graphic presentation.

Course Content

Module Content Weightage
I Interest Rate Mathematics ZOO/o

•     Day   Count   Fractions,   Yield   Concepts   and   the   Bond   Price

Equation,      Compounding      Frequencies      and      Continuous
Compounding,

•     Bond price-Yield Relationship, Yield curve and Forward Rates
•     Exchange Arithmetic: Ready and Forward Exchange Rates.

11 Role of Statistics in Foreign Trade 300/o
•     Collection,   Analysis   and   Interpretation   of   Primary   and

Secondary Data using Graphs and charts
•     Sampling Theory: Random and Non-Random sampling

Ill Measures of Central Tendency 300/o
•     Practical Examples of Mean,  Mode, Median, Geometric Mean,

Harmonic Mean, Range and Standard Deviation.
IV Analysis of Business Chance and Relationship ZOO/o

•     Time Series and its Components, Theory of Linear Regression
and Correlation.

Reference Books:

1. J.J. Cox, Ingersc, A Theory of Term Structure of Interest Rates.



2. Apte P.G. (2002). International Financial Management. New Delhi, Tata MCGraw -Hill
Publishing Company Limited.

3. Gupta, S.P. (1995). Statistical Methods. New Delhi, Sultan Chand and Sons.

4. Elhance, D.N., Elhance, V. and Aggrawal.B. M. (1999.) Fundamentals of Statistics.

Allahabad, Kitab Mahal.

5. Dick A. Leabe, Business Statistics.

6. Jeeunandam, C. (2003). Foreign Exchange and Risk Management. New Delhi, Sultan Chand
and Sons.

®



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION

(FOREIGN TRADE)

Semester - I

Subject Global Business Communications and Semester I
Public Relations

Credits 4 Type Minor

Learning Outcomes: At the end of the course, students shall be able to...

L0l understand the special terminology used in export import business.
L02 Write global business letters concerning all aspects of Foreign Trade.
L03. Get overview of global correspondence.

Course Content

Module Content Wei8hta8e
I Objectives of Export Correspondence 20%

•     Essentials    of    Successful    Letters,    Advantages    of    Export

Correspondence - Building Confidence and Establishing Strong
Trade Relations.

11 Terminologies used in International Business 30%
•     Meaning   of  Special   Terms   Used   in   Export   and   Import

Business: Inco-Terms and Terms of payment.
Ill Market Reports 20%

•     Reading,   Comprehending   and   Writing   of   Market   Reports
Relating to Export and Import of Different Goods.

IV Correspondence 20%
•     Practice in Writing of Business Letters Relating to all Aspects

of Export and Import of visible and Non-Visible Items: Filing
and lndexing.

V Public Relations 10%
•     Significance, Art and Methods



Reference Books:

I. Rathore, B.S.and Rathore, J.S. (1997). Export Marketing. New Delhi, Himalaya Publishing
House.

2. Michael, V. P. (2001). Communication and Research for Management, Mumbai, Himalaya

Publishing House.

3. Murphy, Effective Business Communication.

4. Sigband, Norman, Communication for Business and Management.

5. Rai, V.S. and Rai, S. M. Business Communication.

®



VHER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHLOR OF BUSINESS ADMINISTRATION (BBA)

(FOREIGN TRADE)
Semester - I

Subject Economics for Managers Semester I

Credits 4 Type MDC

Learning Outcomes: Students shall be able to...

L0l ® To  demonstrate how applications  of economic theory can  improve  decision
making.

® Apply  the  knowledge  of the  mechanics  of supply  and  demand  to  explain
working of markets

L02 Describe how changes in demand and supply affect markets
® Understand the choices made by a rational consumer

L03 ® Explain relationships between production and costs
® Define key characteristics and consequences of different forms of markets

L04 ® Understand effect of Inflation in Business policy and managerial Decision

Course Content

Module Content Weightage
Unit I Introduction to Managerial Economics 20%

•     Introduction     -What     Managerial     Economics     is     about?
Definitions of Managerial Economics

•    Nature & Scope of Managerial Economics
•     Chief characteristics of Managerial Economics
•     Significance of Managerial Economics
•     Fundamental concepts in Managerial Economics (Opportunity

Cost, Discounting and Equi-Marginal)
•     Role   &   Responsibilities   of   a   Managerial   Economist   in

Business.

Unit 2 Market structure Analysis-I 20%
•     Perfectly competitive Market
/   Price Detemination under perfect competition
/   Features ofa Perfectly competitive market
/   Demand  curve  facing  the  Firm  &  Industry  under  Perfect

competition
/   Equilibrium of the Firm & Industry under Perfect competition



®

in Short-run &Long run
•     Monopoly
/   Price Determination under Monopoly
/   Features & causes of Monopoly
/   Nature  of Demand  curve  &  Marginal  revenue  curve  under

Monopoly
/   Price & output under Monopoly in Short-run &Long-run
•     Price Discrimination
/   Meaning of price discrimination
/   Forms of price discrimination
/   Degrees of price discrimination
/   Conditions  under  which  Price  discrimination  is  possible  &

profitable

Unit 3 Market Structure Amlysis-2 25%
•     Price Determination under Monopolistic competition
/   Features of Monopolistic competition
/   Nature    of   Demand   curve    (AR)    &    Marginal    Revenue

(MR)curves
/   Concept of Group Equilibrium

Price & Output determination in short-run & Long Run under
Monopolistic Competition

•     Oligopoly: Features, RInked Demand curve, Price Leadership
(Types, Characteristics, Advantages)

Unit 4 Production Analysis 25%
•     Production Function
/  Meaning & classification of Factors of production
/  Meaning &significance of production Function-in Business
/   Cobb-Douglas production function

•     Theory of production
/   Concept  of  Total   Product,  Average  Product  and  Marginal

Product
/   Law of variable proportions
/   Returns to scale
•     Production Function with Two variable Inputs
/   Meaning &General properties oflso-Quants
/   Marginal Rate ofTechnical Substitution(MRTS)
•     Optimum Factor combination
/   Concept oflso-Cost Lines
/   Least Cost Combination ofFactors (Choice of Inputs)
/   The Economic Region of production (Ridge Lines)
/   Expansion path.

Unit 5 Inflation 10%
Meaning   of   Inflation,   Causes   of   Inflation,   Types   of   Inflation
(Demand pull and Cost push



inflation Effects of Inflation, Anti-Inflationa Measures.

Suggested Readings:

I.     Managerial Economics - Analysis, Problems and Cases - P. L. Mehta, Sultan Chand

11.   Managerial Economics in a Global Economy - Domi-nick Salvatore, Thomson South
Western

Ill. Managerial Economics: Application, Strategy & Tactics -Moyers, Harris

IV. Managerial Economics - D M Mithani, Himalaya Publishing House

V.  Essentials of Managerial Economics -P. N. Reddy, Himalaya Publishing House

VI. Managerial Economics - G S Gupta, TataMc Graw-Hill

VII.      Modern Microeconomics: Theory & Application -H LAhuja, Sultan chand

VI,II.     Advanced Economic Theory: Microeconomic Analysis -H LAhuja, Sultan chand

IX. Principles of Microeconomics-H L Ahuja, Sultan Chard

X.  Business Economics -H. L. Ahuja, Sultan Chand

XI. Advanced Microeconomic Theory - M J Kennedy, Himalaya PublishingHouse

XII.       Economics -Paul samuelson, William Nordhaus, TataMCGraw-Hill

®



®a

®®

i

i

i

;

;



t

©®ue¥#&£,#

Veer Nai.i"id South Gtljarat University Surat

Y.iar: 2023-24

Course: Bharatiya KiiowLedg€ Systems -an Introduction Semester: 1

Credits! 2, Hours: 30

Unit -1 Bharatiya KnowL@{Ige Systems and Tradition

>   Self-   [€i.v€,!al.icln ofBharat.

>   Kno\t'lcdgc;. Tradition of Glorious Bharat.

>  The Sijblime Journey ofBharatiya Cfulture & Civilization.

>  Disseniimtion and contribution ofBharatiya Knovyledge

systeiiis  ill Lliie world Glorioiis tradition of science and Art in

Bhar€ll'

Unit -2 The Way of Life/ Jiv@n Darshan ln Bharatiya mowledge Systezm

>  Way of life a§ Bharatiya Knowledge Systems.

>  The Implicit Concepts in Bharatiya Knowledge Systems.

Birth, Death, Rebirth, Law of Karma, Idea ofsukhha, Ideal of

Life, Paap -Piinya. Moksha.

>   Social \ iewpoint in Bharatiya Knowledge systems.

>  Co -cxi::tence of Nature and Hunan Nature, Manifold Patlrs of

Upastiiia„ Value t)f I-Iarmonious Existence-RIt&m.

>   Idea ofv!isiidlitlivkutumbkam.

>  Bharli}'a Vangmaya and Impfication of wisdom in Social Life.

>    Four purusharthas ofBharatiya Knowledge system.

•:.  Dharma

+ Aftha

•:. Kama

•;.  Moksha



Objectives

>   To uphold perspei`tLv€ and [`cception of the Indian knowledge system

among the students

>  To acquaint studei`:^i to the real essence of Bharat and what is actually

Bh?ratiya Asmita.

>  To cultivate the unt(erstamliiig of the concept of traditioml knowledge

and its importance :iniung the students.

>  To provide a platfoi`m for discussion, exchange of ideas, and engagement

on the Indian knowledge s}.stem.

>  To explore the contemporary relevance and application of Indian

knowledge systems ill soci€ly and academia.

>  Creating sensitivit.v ttjwai.ii`` knowing the need and importance of

protecting tradition il knou ledge.

Outcomes

>   Students will have €Ln undci.Standing of the basics of the Indian

knowledge system i`nd it`i I.i`levance and applications to various  fields.

>  This will ideally also insi.i: i` 1.`iture reseflrch and applications of these

systems in their rcsi]i.Olive academic disciplines.

>  IKS can enhance a st\ident`s creative skills by allowing them to inculcate

novel thought proccsh.

>   Additionally, it will  help thi. students build their self-confidence.

>  It will enhance thcii  i!i`sthcti€ creativity by nurfuring them to be more

open-minded and i'`in fident.



Reference Boots:
I.  Kapoor Kapil, Singh Avadhesh (2021). `.Indian Knowledge Systems

Vol -I & 11", hodi,LIT Institute of Advanci`d Study, Shimla, HP.

2.  8. Maladevan, Introduction to Indian Knowledge Systems, IISC

Bangalore

3.   R. C. Majumdar, Anciet`t India. Motilal Banasidas, Publishers. New

Delhi, First edition , Vransi  1952, reprint 2003.

4.   Basham, A.L, (ed` j. A C,ul(ural History tif India, New Delhi, Oxford

University Press,  11)75.

5..   Sri Aurobindo, Tl`{.'  i.`i)und;ition of lndiso\ Culture, SABDA, Sri

Aurobindo Ashral``, P{)iidicheny,1972. Also available in Gujarati

Translation as " Bliattitiya Sanskruti Na Paye."

6.  Sri Aurobindo, [ndia's Rebirtli, SABDA` Sri Aurobindo Ashram,

Pondichery,1972.

7.   Swami' Vivekanamla, Bh{it.{`t Ma Aapcla Bhashano, Books Librari&,

2020

8.   Sharad Hebalkar,13harati}'a Sanskruti Nit Vjshva Sanchar, Schitya

Sadhana Trust, ^h!`i3dab.id, 2004.

9.   Sri Aurobindo and 'llli` Mitlher, Char Toi)asy8o ane Char Mukti,

SABDA, Sri Aurohi{ido Ashram, Pondichc[Ty.

10.  Swami Vivekamn¢1:i. Saptinao Nu Bharat, Diamond Books, New Dethi.

I 1. 8 S Shah, Shikshflfi Ghintakonu Shikshan D8rshan, 8 S Shah

P.rakashan,

12. V H Patel, Hindu i)liarmii Ni Mahanata, I'ravin Prakashan. Rajkot.2015

13. V K Bhatt, Sri Ar{ivind Nu Tatva Dai.sham, University.Granth Nirmana

Board, Gandl`inagti!.,

14. Katdare lndumati. Kulumb ^ur Kutumb Shiksha, Punarutthan

Vidyapith, AhmcdiLb:`(I
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Veer Niirm:`d Soutli Gujarat University Surat

Year:2023-24
Course: Bharatiya K!iowledge Systems -an Introduction Seniester: 1

Credits: 2, Hours: 30
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Bachelors of Business Administration (BBA)

(FOREGIN TRADH)

Semester - 11

Subject Organisational Behaviour Semester 11

Credits 4 Type Major

Learnin9 Outcomes: The students will be able to
LO1 Demonstrate the applicability of the concepts of Organizational behavior of people

in the organization
L02 Demonstrate the applicability of analyzing the complexities associated with

management of individual behavior in the organization
L03 Analyze the complexities associated with management of the group in the

organization
L04 Demonstrate how the organizational behavior can integrate in understanding the

motivation (why) behind behavior of people in the organization

Course Content

Module Content Weightage
Unit 1 Introduction to 08 10%

Definition, Concept, Contributing Discipline
Unit 2 Perception ZOO/o

Meaning   and   Definitions,   Perceptual   Process,   Factors   affecting
perception9 Perception and Organization, Perceptual Distortion

Unit 3 Attitude and Personality 25%
Concept   and   Meaning   of  Attitude,   Definition,   Factors   affecting
Formation of Attitude, Types and Characteristics of Attitude, Attitude
and  Behavior,  Concepts  of Personality,  Determinants  of Personality,
Personality Traits.

Unit 4 Group Dynamics ZOO/o

Concepts  and  Meaning,  Process  of  Formation  of  group,  Types  of
Groups,   Usefulness   of  groups   in   organization,   pitfalls   of  group
dynamics

Unit 5 Conflict in Management 25%
Concepts in meaning, Process of Development of Conflict, Functional
V/S  Dysfunctional  Conflict,  Levels  of Conflicts,  Levels  of Conflicts,
Conflict Resolution, Managerial implication



Sr, No, Book Title Author(s) Publisher
I Organisational Behaviour K. Aswathappa Himalaya PublishingHouse

2 Organisational Behaviour L.M. Prasad Sultan Chand & Sons
3 Organisational Behaviour Stephen Robbins Pearson EducationLtd.

4 Organisational Behaviour Subba Rao Himalaya PublishingHouse

5 Organisational Behaviour Fred Luthans MCGraw Hill

®



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION

(Foreign Trade)

Semester - 11

Subject Principles of Marketing Semester 11

Credits 4 rtype Major

Leaning Outcomes: At the end of the course, students shall be able to...

LO1 Understand basic concepts related to marketing and marketing management.
L02 Understand various marketing strategies and programs for business organisations.
L03 Prepare marketing plan of business organisations.
L04 Generate awareness of marketing.

Course Content

Module Content Weightage
I Introduction to Marketing 250/o

•     Marketing -Definition, Functions, Importance, Scope,
•     Difference between marketing and selling,
•     Core concepts of Marketing,
•     Philosophies    of   Marketing:    Production,    Product,    Selling,

Marketing, Social Marketing, Holistic Marketing
•     Definition,   Functions,   Importance   and   Scope   of  Marketing

Management
11 Marketing Mix - I 250/o

•     Product:  Definition, Levels, Product Mix Decisions, Packaging

and Labelling
•     Price:     Definition,     Objectives,     Factors     affecting     Pricing

Decisions,

Ill Marketing Mix - 11 250/o
•     Place:  Meaning and Concept of Distribution Channel, Types of

Distribution  Channel,  Factors  affecting  choice  of a distribution
channel, Packaging and its functions, Labelling

•     Promotion: Definition of promotion, importance of promotion,
IMC,  and  its  significance,  Meaning,  Merits  and  Demerits  of
Promotional mix



IV Buying Behaviour 25%
•     Consumer   Buying   Behaviour:   Meaning,   Factors   affecting,

Process
•     Industrial   Buying   Behaviour:    Meaning,   Factors   .affecting,

Process

Reference Books:

I. Kotler, P. & Keller, K.L., Marketing Management, Pearson

2. Nargundkar R., Marketing Management

3. Gupta Seema, Digital Marketing, MCGraw Hill, 20171e



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION (BBA)

(FOREIGN TRADE)
Semester - 11

Subject Financial Accounting Semester 11

Credits 4 Type Minor

Learning Outcomes:

LO1 Understand financial accounting and develop skill for bookkeeping activity
L02 Evaluate techniques in preparing the final accounts of firms and companies for the

users of accounting information
L03 Lear to prepare Cost sheet, Stock Register and budget for financial Planning
L04 Evaluate cost information for profit and Break-even Planning

Course Content

Module Content Weightage
1 Introduction of Financial, Cost and Management Accounting: 10%

•     Definition ofFinancial, Cost and Management Accounting.
•     Advantages and Limitation ofFinancial, Cost and

Management Accounting
•     Difference between Management accounting with Financial

and cost accounting
2 Concepts of Financial and Cost Accounting: 35%

•     Accounting cycle, Double Entry Bookkeeping system:
Preparation of Joumal and Subsidiary books (Purchase Book,
Sales book, Purchase Return Book & Sales Return Book)

•     Three columnar cashbook (Numeric), Ledger and Trial
Balance (Brief Concept)

•     Financial statement of company as per company act 2013

(Only Format)
•     Stock Register (Numeric based on First ln First out Method,

Last ln First Out Method, Weighted Average Method)
3 Analysis of Financial Statements: 20%

•     Techniques ofFinancial statement Analysis (Calculation of
Ratios from the given financial statement as per company act
2013)

•     Liquidity and solvency Ratios -Current Ratio, Liquid Ratio,
Proprietary Ratio, Debt - Equity Ratio.



•     Profitability Ratios -Gross profit Ratio, Net profit Ratio,
Operating Profit Ratio, Return of Capital Employed Ratio,
Return on Equity Shareholder's Fund

•     Efficiency Ratios -Stock Turnover Ratio, Debtors Ratio,
Creditors Ratio, Operating Ratio

4 Budget and Budgetary Control: 20%
•     Meaning of Budget and Budgetary control,
•     Preparation of cash Budget (Numeric),
•     Zero Base Budgeting

5 Cost Volume Profit Analysis: 150/o
•     Meaning and significance of Marginal costing
•     Break EvenAnalysis
•     Numeric based in contribution, Profit volume Ratio, Break

Even Point, Margin of Safety.

Sr. No. Book Title Author(s) Publisher
1 Introduction of Accounting T. S. Grewal Sultan Chand & Co
2 Principles of Accounting Rupal Gupta Sultan Chand & Co
3 Modern Accounting Hanif and Mukharjee Tata MCGrew Hill
4 Cost an.d Management Accounting M. N. Arora Himalaya PublicationHouse

®



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION

(FOREIGN TRADE)

Semester - 11

Subject Economic and Commercial Geography Semester 11

Credits 4 rtype MDC

Learning Outcomes: At the end of the course, students shall be able to...

LO1 The  objective  of  this  course  is  to  acquaint  the  students  to  the  economic  and
commercial situation prevailing in different nations of the world with whom India has
trade relations or which could be emerging markets for export and import of goods.

Course Content

Module Content Weighta8e
Course Content 1000/o

•     Physical          Geography          of         the          World-Continents,
Latitudes/Longitudes, Oceans, Trade Routes.

•     Economic  and  Commercial  Geography  of  Important  Trading
Nations of

•     (a)         Asia andAustralia
•     (b)         Africa
•     (c)        Africa -North and south, Canada
•     (d)         Europe
•     This  will  include  a  study  of  agriculture,  forest  and  mineral

resources,  industrial  infrastructure,  ports  and  major  items  of
export  and  import  of different  nations  of each  continent.  The
faculty will decide the names of the nations to be studied each

year.

Reference Books :

I. Khanna K.K. and Gupta V.K. (2001 ), Economic and Commercial Geography, Sultanchand &
Sons, New Delhi.

2.      C.B. Mamoria, Economic and commercial Geography, Sahitya Bhawan



3.      J.W. Alaxender, Economic Geography, Prantice Hall

4.      L.D. Stamp, Commercial Geography, Longman.

5.      A. Loesch, Economic Location, Yale university.

®
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Value. Education in Bhartiya Knowledge System

'Obj`ectlyes:

Hhemainobjectivjofthiscourseisto;timulateethicalreflection,
awareness, responsibility, and compassion in young students .

2.  Tb provide. them with insight into important ethic,ql principles and values.

::,::::rt;#aTee:oyjjj:tjfateo]Le]ce¥::acbaFea[c::tjevsj£:ralr5esbpu:nas[:bo]e=::aEyjuupdr¥E:nct£.t;zens
who cori'tr'ibtlte p-ositively to s-odiety.    .-

.)

I

>1

Aftercohp.let'ing.thisc.oursethestudentswouldbeabletomeetthefollowing
outcomes.                                                                                 .`

1.. The lean?rs would ¢evetop a strong sense of right and wrong.
2. The course would promote qua.Iities such as honesty, patriotism, integrity

andempathy                                       t    `
3.-This qualities could pot only contribute to their personal .growth but also

wovldcontributeforbuildingaharmoniousandFompasiiomtesociety.

I .  M.oral.Stories :  1.The Story of the Blue Jackal (from Panchtantra)

2..  The Brchmin and the Crooks (from Panchtantrd)
•1..                  i                                          I                                                                                -

3..  Satyakaina : The se'eker of Truth ( from Chandogya Upanishad)

4.  'Shvetaketu( fromchandogya Upanishad)
i,

5..Li:ffleprinceNo-Father(ThepowerofTruth)(fromJatakaKatha)
1`'6.  .Dftyr Bath Water ( from Jataka Katha)

i
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Unit -2 I
(A).

>Y!amasandNiyarias(Patanjali'sYogaSutras)(Onlyintroductoryexplainations

required  relating .to  Five  Yamas-  Ahimsi   Satya,   Asteya,   Brahmacharya,

Apatigrchaandnde.Niyamas-Saucha,santosha,Tapa§,Swadhyayaandlshvara
I.

*,.

Pranidhana ).

SLbhashitani
I1.FEL=ffi¥'"

:      2.  ertyfha:rdafutTT]T-stfu I    »udi<dr<dili 5aat5ir il
)3.FTE=TREEFgiv¥Hap¥i'i

4. whf5ichrfuffiTqith: I
TfagnHfcaHfarfu9& q]Th I I

I5.ELE=fflRE:#
6.  eT5tfr"HgqzTed" -Gq`ird]Tiiti-

qREepFtTmi-i:ail-`u-qq>=aq.
11

gL=#T?*RE*kp5FT55§FT`
i

ELF##=iE¥iELFT"
I

ffiEELEiEiir#'
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•..I



anuei -i\

qti  €oe3~eoe¥  ,  3o€¥-aoeu  ,  €o€u-3o3s
~~              ~.    __      -_,.`T~,./~/~:fr`    :~;A,i,.y     -.~~ ,-----.., _       _ ,-., _I---_ .,.,.. "  /I-av:.;~.ir         .+h    .      _._             A     .-         `-         `_

ABILITY  ENHANCEMENT  COURSE  IN  GUJARATl  -001

3j¥3lth  udELlat  at  8lslca® -ca

aq aAa  ualt t8'Ot  : Ou utlu3id.i  u02ituen ®&ia[1ul tirenatotd u6cq  t{uca ua  tuut

cia udiaiat  ga Sia.

de:u  -`.  ucoueiotail  end  ,  u*lou  usie  (  ca`Gh:>ict `  cn62  ,  t`tuitlai)  .  o`iqi  ®a8  twla

6t8  usieoti u*ld umut.

a8u  -  3.   ®Qti  u5iech u€®a4l ua  8[te{i6l

a8u  -3.   8`tsuq  u8i€ati  Qri*La  ua  u& uHiQiuci   (  tliqi3ict,  eei6aoic`)

.a8u  - ¥.   tlctiE  aun  :  - o`i3cflu  tl+§Q  "a uiqtcen  aa€{i  , ojcFddafl  uGncti  ,

i4i¥d a+led  uiqc{\sicid Oti3d  , at  ¥3q  uuo``ci,  tBail  a  at.ch  u3  ciid  s€ch

"63  uoiia  tloilucn  ,  ri3id Qfa.3i&  &ttltten.  t atH\Ot`  3u  t

tt&ct  oi&  ,-

`.    cii®qret uaicatct&ie  -g®qi  oi¥€`d utt4lu8  qid8  u819lot.

a.   ui®catiatgt. otiq  6ici€t¥€i .  ui4  uca3&ict. uu6iq`6

3.   uct,  u3®  ua  uaciici Gluot  :  en€iici  tl.I.  Oti.ai8
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q.rna.I enl;rEqlqH~#Qra (Advance Sl{ills in Hindi: Theory & Practice)

Ability  F.nliimcemen[ Courses.0£  (Cr`edits 02)  (Ttic:ii  Marl¢§+25)
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